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BEANEFRIREARAR TS ZERTIME— INTRALOGISTICA ITALIA is the only event with
EHURRIABIIRFEARNRZIERL S a comprehensive offer dedicated
AERESBLEZMTIIRE. CHEE. to the most innovative solutions
PIRHMEF R ERE U R B AIAT I R RR IR S R and integrated systems for industrial
MERFRS handling, warehouse management,
storage of materials and picking.
BEEREARFIEMRREARRKES

20155 INZ T, REFTEIER In 2015 INTRALOGISTICA
BAFIARERRI AR, ITALIA fully achieved
ABRFIA PR S the results expected
RESAKRLET from the Italian and

KEEXH—E. I NT RA international industrial

sector, filling a void
=FE—G, £T&E in the national exhibition
BAFERIREARES LOG ISTICA panorama.

5258 EXF, SFedermacchine

ERFINHEERS Now in its second edition,
BETEMSLITINS |TAI‘ | A the event, thanks
FREEXR, A%ITULRB to the expansion
AERB T AAIEITR RN of partnerships with

leading industry
EBEXFERIREARRE SIS, associations affiliated
SEXRB&RI ZMESHEUNITILIEEER with Federmacchine,
(Bf. I, SIHKRBEHMLTE), represents an undeniable opportunity
F &AL 5 for all companies in the sector.

At INTRALOGISTICA ITALIA

operators from the broadest

and most diverse industry sectors, including
food, chemical, pharmaceutical

and automation, meet and develop

new business.

RthEIRN / WINNING SYNERGIES

0B AFIEFRIRER AR LS EEATFEMROLER The 2015 edition of INTRALOGISTICA ITALIA, with

UK B EHA=E R iR IPACK-IMA and its simultaneously running exhibitions,

registered the following results:

1.842 11 131.296 131
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SRBE ‘S BT / Exhibitor profile

|( 85 ‘ 12 30%
SRE Ez BINE R

a as
Exhibitors Countries asssssasss Foreign Exhibitors

fTuk$nls; / BUSINESS SECTORS

NSTENEN 37%
BEERARANZE NS E
Warehouse technology and workshop equipment
W iRz
Mechanical handling

B e R AIRHRE R G

Complete systems for logistics and materials handling

B iz E S R RO RS
Logistics services for transport and traffic organization

ARG R
Systems and software 4%
TA AR EHE S / Visitor profile
i.i 15.899 e 103 PEIPREERREEIRREIRE 28% FohVion
' :sljsjl_txébr}sk Countrles iiiiiiiiiiii 53% w#&

T MARTTIL 5 #7 / MAIN SECTORS REPRESENTED BY VISITORS

T/ RERR/ MRS B KRB/ KRB 1% HEHE w2 /H 7/ R pasid)irS=gill
Logistics / Intralogistics / Food Large-scale Wholesale Chemical / Pharmaceutical / Conglomerate
Materials handling distribution distribution Healthcare

FHAT R/ RER /R TE /A Afisd/ AR
Public Companies Gomma / Pneumatici Automotlve Components Fashion / Clothing Other
Plastics / Rubber / Tyres




INTRA kEEREMASE /IMPRESSIONS FROM THE SHOW
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MECALUX ITALIA

“FAVEEENEINF AR LIRS,
PMUXEARFI AL EAI AR, KREFEE.
PR, DRERNMERERNZER T

«We noted a high presence of foreign visitors.
We were visited not only by Italians but also
by operators from countries in South America,

REFEMNBRENRE. ” Middle East, Maghreb and Eastern
Europe»
AUTOMHA TOPPY
“BANEERXF—IERKEE “ERSIIAREIFA «We appreciated the
R —RKHNASIRER TR, 7 ReasUNTE=RE highly qualified operators
Tl AX ! who visited our stand
HIEkRBENE. at INTRALOGISTICA

«Italy needed an event like this to
showcase the new generations of

BB FE. HTHT
FERR R F Al

ITALIA. We made many
contacts with visitors from

intralogistics solutions» AR AR S B3R = F0 emgrging markets such as
PRANFIIE A9 F sl X AR India, Kuwait, South Korea,
BT TIFZ M. 7 and Russia and also from
Poland and Bulgaria»
T.E.R. TECNO ELETTRICA RAVASI GIOVENZANA

“SHTEAIKE, BAF
EFIRRARR IS EIE

«For us this event is a true
synergy with Hannover

“BAFEPMIRRARR IS S
BEAVEREEREERMRSH
JTRES, RTEEM

LI T 5iER T Fair. We believe it is really
EE AR HER . useful for continuing to

HAMEE, RSWGEIFA
greg 5 Tl FFHITIE,
PR R RR. 7

dialogue and developing
fruitful relationships with
industrial'worlds’»

RITE-HITE ITALIA

MEIEENSN . 7
«The combination of
INTRALOGISTICA ITALIA with IPACK-

IMA and its related exhibitions
generated important synergies»

HYUNDAI HEAVY INDUSTRIES EUROPE

“ERENEWRARIEM T “BAFEFRR A
BN SRARME. RIS ARNEEAF
RRESHRERMT

«Hyundai wants to develop
its distribution channels
in Italy and we think

—MEETE. 7

«The high quality of the visitors
rewarded our company’ s
participation at the fair»

INTRALOGISTICA ITALIA is
the ideal platform for this
purpose»

FEM, BRI RHRZEX & =

“BAFEIRRARRES 2T —1
EEMHNARYIRITI RSNV EEFERY,
ERHAIL T EARFIEARMNE T BRI
miANAEE. ”

«INTRALOGISTICA ITALIA testifies the need and
importance of a national exhibition dedicated
to the intralogistics sector, recognizing Italy in
its role as the second industrial automation

market in Europe»



fIFREX3E / NEW SYNERGIES

AREAFIEFNRHA RIS TE P FH
RA—RIARMT LHEE —— BIFRR,
_ &BUREA. KBRS, NERIMRTUMN
‘ E_lgg! SRIT. TAEIR, EHAREEE. et

RIFEEE Tl k.
2 0¥Y1 8
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ALLIANCE

FlegF_zs'%r_%l/Lon%o The format chosen by the organizers for the second
MEA PRINT4ALL edition of INTRALOGISTICA ITALIA is called “The
TECH ' Innovation Alliance” . Five trade exhibitions for
""""""""""""""" e capital goods will be the stars of a new event. From

LA processing to packaging, from plastic processing

to industrial and commercial printing and graphic
personalization of packaging and labels, to the
handling and storage of consumer-ready goods.

EXFERFRIRREARRSEEE/ The advantages of INTRALOGISTICA ITALIA

V | 8523855+ / STRONG PARTNERSHIP

ARSHENEBREARAFKZERR AR —RABMSERIEENT,
Zaml St EITE.

Deutsche Messe and Fiera Milano—two of the leading trade exhibition organizers in Europe —
with the support of the main industry associations affiliated with Federmacchine.

V1 m2i—% =/ AUNIQUE EVENT

LEVNTETIEHIIREMUXNSRERE, BBREZ.

The logics of the supply chain ensure a rich exhibition offer, allowing operators to make contacts
with similar production sectors.

>
~

L

AN / BUSINESS CONTACTS

ATRESHMELERET X EME SRR, W5IE LB OIRE,
The transversal nature of the offer in the area will attract foreign buyers with concrete
investment plans.

5%




mEE ABEE LIRS / BUILDING ON SUCCESS

INTRA
el = iEdE: 201855296 A1F
Bihm BEXRFIARZERREHC (HE)
Ehefi: EERNEERREAR BEXFAZREGRAH
CARGO 1
ay
—VIALE [OuBARDIANORD

(@ o <10
Fv)ﬁf ? E el
§ %p\ RAMPA OVEST E
it o

PORTA ||o—on - U | [ B
CORSO ITALIA OVEST Guomoon o o PONTE DEI MARTEST ouomesn PORTA
OvesT , [y ES—) J—— @) SO []| EsT

é ;) g CENTRO é E %
=z = H SERVIZI u g
g : : : :

Vo = - e/

Q OG\ LE LOMBARDI unﬂDéMW(—JOQD\H TE LOMBARDI UDEOS Dg

L 4 N
\" CARGO 4 CARGO 3 wwm

PORTA SUD

EAFERYRRARES BEAFIEREERE BRI SR DA A R BAFIENRIRAINTR

HAOFYRRE. CEEE. IMI5E5ERA BRFME R Tl A RETLMTS ENfml. 4XAnTHD
B EHEMBFEBRRATER BERA TAlERRIHEAR
SRR, =CeMATEHKRT

SHI—EH
Solutions and integrated Processing and Technology Processing Printing,
systems for materials handling, packaging for the plastics and packaging converting
warehouse management, technology and rubber for the meat and industrial
storage and picking industry printing

e

Bl

Display categories

N9,

m RHRE B Mechanical handling

n BEEE LERE INTRA = Warehousing technology,
workshop equipment
= REEA LOG]STICA B Loading technology
B YR, PRHRIERSEE RS ITALIA B Complete systems for logistics,
. o materials handling
m ZiETHE technology
m ARIRARG ST Traffic engineering
B EHRARS Intralogistics, systems and software
B NEYRSER Transport logistics services

Logistics services, outsourcing solutions

i Sl
Logistics real estate



CeMATEIKRTI B/ ZEHNXETIS

BAFERYREARRESERERE AR INTRALOGISTICA ITALIA is part of the international
BRABETRCeMATE X RTIBSFHSRE, network CeMAT, the exhibition dedicated

B ATAERITIL to intralogistics owned by Deutsche Messe AG, which
B EETSEE R B 5K, RIETRE guarantees through its constant growth all over
EHRHIINERIRNSS, tLWEH, xE, the world the presence of qualified buyers from

HA, B, &ZH, $E, REHXUR all foreign markets - Europe, USA, Africa, Japan,
ENERRmI. Brazil, Russia, China, Eurasia and Indonesia - as well

ERt, iR T H—F Bk RBFR G, as offering unique and global promotional leverage
and resonance.
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LOGISTICA
ITALIA

The extensive and consistent marketing programme involves all promotional channels.

PR AN LT 7 2 Ay BEEEMNEXF AL
L : EBRETIERE
Activities on web sites

and industry portals Articles on the most important
Italian and international
magazines

i@, dieiRiE BT SR s Y
BEXEDN
Newsletters,
editorial coverage Sponsorship activities at major

events of high technological
profile

5, FRRSEHRIEREENERREATB AN RE, MAEENE,
NS R RIAEI R A .

In addition, the use of all Deutsche Messe promotional channels inside its international
trade exhibition circuits is foreseen, in order to provide the exhibition with maximum
visibility and publicity.



Deutsche Messe %

FIERA MILANO

YXiEBAKZRE(EE)BRAT
EEmIHRMXIRE 83935
BRERBEZKENE

MR4R: 201204

BiE: +86-21-5045 6700 *248/324/511

f£E: +86-21-5045 9355

BEREAN: 88108 %% / ERE &+ /tiEE &t

cemat@hmf-china.com
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